Comments summary

Dear Sir/Madam,

Planning Application comments have been made. A summary of the commenits is provided below.

Comments were submitted at 26/05/2026 6:34 AM from_

Application Summary

Address: The Woodlands 217 Wrotham Road Gravesend Kent

Proposal: Consent to display advemsemn((s).lnstallatnm of internally llumnr?ated fascia .
signage. 1 white acrylic ‘McDonald’s' letterset and 1 yellow acrylic ‘Golden Arch'.

Case Officer: Mrs Lisa Fisher

Click for further information

Customer Details

Name:

Email:
Address:

Comments Details
Commenter Type:

-Nrotham Road Gravesend

Neighbour

Stance:

Customer objects to the Planning Application

Reasons for comment:
Comments:

| am writing as a local resident to register my strong objection to the above-
referenced advertisement consent application. Under UK planning law and the
National Planning Policy Framework (NPPF), applications for advertisement
consent must be assessed against the primary criteria of Public Amenity.

This proposal fails significantly on this ground. It introduces an intense,
commercial form of illumination into a highly sensitive, purely residential area.

1. Severe Detriment to Visual Amenity and Character of the Area; Precedent,
Historic Baseline, and harmful new

The application site sits within a purely residential suburban area with zero
commercial activity for a mile in either direction. While the previous occupier
(Beefeater) featured a modest, unilluminated cow logo on the building facade,
the proposed large-scale "MCDONALD'S" letterset is a completely new, highly
intrusive addition that never existed historically. Replacing a low-impact
restaurant logo with sprawling, intemally iluminated corporate wording
fundamentally changes the nature of the building. The historic baseline of this
street scene was low-impact, whereas this proposal introduces an intense, bright
commercial presence that is entirely wrong for a residential area.

Hamm to Residential Properties

The proposed internally illuminated white acrylic “McDonald's" letterset and
yellow acrylic “Golden Arch® will directly face residential homes located just 30
metres away. The use of internal illumination through bright white and yellow
acrylic maximizes light transmission. This will cause intrusive light glare and
direct light trespass into the habitable rooms and bedrooms of nearby residents,



severely destroying their residential amenity.

Conclusion

The proposed signage is entirely disproportionate for a non-town-centre, non-
retail park, and non-motorway location. It belongs in a commercial district, not
directly opposite people's homes and next to a public park.

| strongly urge the Local Planning Authority to refuse this application for
advertisement consent due to its unacceptable impact on public amenity.
Yours sincerely,

Kind regards



